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IDT—2, HBEERFEIHLETH? How would you read this theme ?
LOVE. &%, #. H7441. Love, passion , bonds , cuteness,
FE, BE, Buv, &6, hope, attachment , feelings , life .
FravylbrbhzottRz, An idea to transform
B2 —ZE3EB3374T77 %, and lighten up this world.
Bic L7=&im, FIC L 7B, A design that moves your heart
J3APEBLK THLA V%, the moment you see it , the moment you touch it .
What is O ? What is O ?
HREDPRO2DEZOER %, Try giving shape
ARZFIZLTHTLEIL, to the answer you have found .
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You can jump to the work video page by holding the smartphone camera over the QR code.
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Pencil

Somewhere, Sometime

OBAKE / Natsuki Tomoda, Mai Miura

This pencil has a past life. It is crafted from scrap wood that should
have already disappeared from the world. The address and material
name written on the side of the pencil tell the location of the former
building and piece of furniture that this scrap wood was part of. The
uneven feel and stiffness, that faint scent, the scratches, those tan
lines, the color of the paint, the grain... You will find that each individu-
al pencil is like no other, from the instant you first hold it. Memories
only known to this wood are transferred to the pencil, and will live on.
Try to picture some time that is not now, and somewhere that is not

here.

o4



JuDGES COMMENTS

EESHET
2N ) - [Fon'i ke

_— 2 a5 R ; .

R/ PO Radle F4Rodsrs =x45

AL o . 2= ’ & o

£ P 4 AE 24 1z A

'4& i « o "i\ﬂ*. A2 B33 ﬂ\;:fwﬂl 2 ﬁm . N
35 I ¢t o w ' AW IAR

; —

/£ = G v
grox }«-E] - e ok \,1 \
\/\-‘é"‘ hv) 48 P

T=BLLELI bbb Lhhw, EHRETBDED Y HEIC,
ZAFL—=PICEBRTERLYE, BREZBOESADRVWHL R LONT, B
EELMHALEOTREAEWD, ZOERIF, A3Ia=F—YarzERICTS
EVIHIRE, EHLIZEAFPREA. XuFr—Sobl)FhELeT
LEE, ELL T ZOBPORELRALAREREL > ERIED o7,
LAL, avE7 774 F YR OLEATRLT—TICE>TWB L
W5 ZeT, ST VICET S LHIBRLT,

fER =4

The theme might’ve been a little too difficult. The entries were often too
elusive, or just the opposite—too straightforward. | could feel the
entrants’ indecision. | guess the judges must’ve had a hard time, too. The
idea behind this entry was to give form to communication. That means
the way the idea was conveyed and presented and how the package was
designed were very important. | personally wanted to see more of how
the designers had taken those elements further and developed on them.
Still, the concept fitted the theme the most out of all the finalists, so |
decided that it was worthy of the Grand Prix.

Ryosuke Uehara
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In the KOKUYO DESIGN AWARD, a Grand Prix winner should fit the
theme, contain a leap of ideas, be feasible as a commercial product, and
demonstrate high-quality design work—and it needs to meet these
criteria at a high level. In the past, the norm has always been that entries
that are outstanding in those respects get chosen for the Grand Prix, but
if I’'m honest, | didn’t see anything like that this year. This entry was the
one that was most well-balanced. The context and background of the
concept were the key points, rather than the novelty of the design itself.
| chose it for the Grand Prix because | could see how pursuing the project
would have the potential to get a lot of people and communities
involved.

Masashi Kawamura
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It captured the theme and responded to it well. This work sends a
nostalgic message of sharing memories, but more than that, it also
questions the process of a consumer society where things are produced
and consumed in large quantities, and asks if that isn’t something that
should change. And the high-quality feel and texture when you hold the
pencil conveys that more than anything else. We’ve entered a digital
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age, which is precisely why it’s going to be the quality rather than
quantity of things that shapes the future. The wood that had once been
used as building material had a weight to it, and | was impressed by the
idea that that weight could become “quality” and surpass the existing
industrial system that is “mass production.” When they turn the design
into a product, | want the designers and KOKUYO to develop it carefully
so they don’t detract from that quality.

Tsuyoshi Tane
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Actually, this entry didn’t grab me in the Initial Judging. It was an
ordinary pencil, and | didn’t feel it had much story to it based on just the
presentation sheet. However, when | held a model in the Final Judging, |
was amazed by the overwhelming quality, and lots of different stories
started popping into my head through that substantial feel. It didn’t take
me long to feel convinced that this was the Grand Prix winner. Wood
used in buildings and furniture serves out its role, then gets a new life as
pencils. Just hearing that makes it sound like nothing more than recycling
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product, but the idea was a design for a story about infinite possibilities
carried inside a little pencil. If it’s developed and promoted as a
project through workshops and things, it will become a social project that
will get support from a lot of people. When | voted for it, | was imagining
all the possibilities that the designers might go on to develop and offer
society together with KOKUYO.

Teruhiro Yanagihara
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COSMEDOREICIE. CORPFBEHEEABEBYICEDATWEDLD
BEhTW3, BADPE-> TOWEMERDPERICE Y, HHEEL
KES>HEREFRT, EVWotAlkbIlE>T, ZOLIHBETREE
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There were more works that appealed to people’s emotions than in past
years, and among those, this entry made a particular impression. On its
side, the pencil has a description of what kind of building the wood had
originally been used in. People will definitely feel happy if they can
preserve their memories in a form like this when their old elementary
school closes, or they part with the house they grew up in when nobody
lives there anymore. | also hope they can create a system that lets
people share those feelings. The pencil’s texture is really good, so | want
them to turn it into a commercial product while still preserving the
rough, handmade feel.

Yoshie Watanabe
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Tape cutter

Music Box Tape Cutter

Shouta Toriyama, Shun Yanagisawa

This tape cutter has been embellished with elements of a music box.
We have crafted it so that beautiful sounds play as you pull the tape.
The sound the tape cutter plays when you pull the tape helps you
intuitively measure its length, so you can cut it to just the right amount
as you use it. You can also enjoy listening to it longer than usual, for
example when something good has happened, or when you have put
in your favorite tape. This submission allows you to enjoy using tape

sensuously through your ears and eyes.
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Emergency SOS Transmitter with Location Information (one-time PLB)

Dearhearts

Yohei Yamakawa

From the moment you press “Dearhearts” to when the battery runs
out, this broach-shaped loT device will continue to send its current
location and SOS messages at regular intervals. Parents’ hearts want
to know where their children are in case something happens, while
children’s hearts feel rebellious about having their parents always
know where they are. Secretly though, they want to ask for help when
something really happens. And their parents want them to ask. We

wanted to answer those kinds of needs in parent-child relationships.
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FROM TREE TO FOREST

Tuncay Ince
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Pencil and Stiky note

FROM TREE TO FOREST

Tuncay Ince

The product is a visual and functional stationery design that refers to
the relationship between tree and human, forest and society. The
product; pencils symbolize the tree trunk and sticky notes symbolize
the tree branches. When we put the pencils side by side and nest the
sticky notes together, they form the forest form. As you use the sticky
notes, sharpen the pencils, reflects destruction of trees, depletion of
forests to users. In recent years, the destruction of forests in the world
began to occur frequently. We humans, if we do not feel this terrible
situation and take precautions, we will end our own. The main purpose
of this product is to make the users feel this situation and make them

more respectful and protective of nature.
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The designers said they’d pursued the idea of making the design look
like a music box, but | think it would’ve been more interesting if they’d
developed on the early prototype, which had the light feel of plastic and
the mystery of not knowing where the sound was coming from. | think
this would’ve been more interesting than the metallic final prototype,
which directly brought to mind the idea of a musical instrument.

Ryosuke Uehara
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| do want the designers to rethink the gold color of the final prototype,
but there are other points where | think there’s even more potential for
further development. For example, what if the cutter wasn’t designed to
cut masking tape, but was big enough to cut duct tape? What sound
would it make then? What melodies could it play? Would it make packing
work more fun? I’d like them to develop their ideas further, without
insisting on sticking with the current shape.

Tsuyoshi Tane
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The moment | actually used this product in the Final Judging, it was more
fun than I’d expected. Masking tape is often used for private purposes,
and it’ll put you in a merry mood if something like this plays some
sounds when you’re making something at home.

Yoshie Watanabe
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The product had some very system-like aspects, and | wasn’t sure it
would be suitable for a commercial launch from KOKUYO. But | was
moved by the story that the theme of ) had inspired the designer to
make something that would protect people’s lives, and his hope that
even just one life might be saved by it. | definitely want the product to
become a reality.

Tsuyoshi Tane
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The idea and interpretation of the theme based on social issues and the
entrant’s own love for children were both good points. | believe the
entrant’s sense of mission and passion to make it into a product
influenced the judging. There are many things to consider before it can
be turned into a commercial product, such as its safety for use by
children and how people should interact with it.

Teruhiro Yanagihara
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| was shocked to hear in the entrant’s presentation that a lot of children
go missing in Japan. Although there will be many hurdles before people

can actually start using it, | liked the story it had of this ordinary-looking,
cute brooch that could help save children.

Yoshie Watanabe

FROM TREE TO FOREST
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Among all the finalists, this entry makes the strongest impact particularly
when seen at a glance, and has the most cuteness and presence about it.
Although there are issues about the production process being
complicated and costly, the appearance deserves a Merit Award.

Ryosuke Uehara
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If making it means having to destroy the environment, then we can’t
deny that the idea and reality don’t match. Maybe the designer should
try going back to the interesting way the layers of paper fit together to
keep themselves standing upright, and to the beauty of the design as a
piece of craft, rather than insisting on making it a kind of stationery.

Masashi Kawamura
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When we heard the presentation, the product made us really feel the
destruction of forests, and we felt an urge not to use it. But with a
surprising and bold theme like the “©” we had this year, a product that
we “wouldn’t want to use” was, conversely, something we felt was new
and had potential.

KOKUYO
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Sticky note

Problem-Fighting Sticky Notes

Kazuya Ishikawa

“Problem-Fighting Sticky Notes” visualize your situation. Using these
sticky notes to engulf unsolved problems in flames will urge you to
extinguish (eliminate) them. The flames vary according to the size of
the problem. The more difficult the problem, the larger they are. The
simpler the problem, the smaller they are. The sticky notes are mainly
intended for sticking in textbooks or notebooks when studying for
tests and examinations. As the number of problems grow, these
flame-shaped sticky notes will give the impression of a raging inferno,

making them a product that will ignite their users’ motivation.
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Grow kit , Fountain pen

companon

Chikako Imagawa

“companon” is a special fountain pen that grows together with you.
This product is planted as a commemorative tree at first. The tree then
grows with you from early childhood. Once both you and the tree have
reached the age 20, part of the tree’s trunk is crafted into a fountain
pen. From everyday living to milestones in your life, “companon” will
keep you company and grow as your affection for it grows. Spending
your days together as the years go by, the tree and fountain pen will
be filled with “” and will surely support and watch over you as

lifetime companions.
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Harmonious Symbiosis

Jia ZiHao

VWONXEBEEFADFICL>THEYHEINZYTRELIZEOXER
VU HBICENTEL. BOSXTVEHMEANSTFRTIHENLS
IS BARZARICIVEVHEIND LI ITE 08I TLEILURL
KREDILDHDDORBEOLLWT HFA L LIF BICALBRDORIFEME
FALEFNZLOTT  EDDOTZ BRARICTAH =R 2 ML
INETOXEEHFOBZZITORAI XEEZEATHELI &
EZELE,

Ballpoint Pen, Brush, Pen Holder

Harmonious Symbiosis

Jia ZiHao

If one day, the stationery in your hands is no longer a product
produced by human deep processing, but is a product made by
Mother Nature like vegetables that can enjoy sunlight, rain and dew,
listen to birds’ chirping and breathe the air, will you be surprised? In
order to build a better future for mankind, we firmly believe that great
design products always come from the benign interaction between
man and nature. Therefore, let the design return to the original source
and break the inherent thinking of the stationery production mode.

That’s right! We must try to plant stationery!

20
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Candle cover

Flame Glass

NEWPLAIN /
Daijiro Arimura, Koeda Kobayashi,
Yuichiro Morimoto

“Flame Glass” creates a new kind of experience of time by slowly
putting out a flame. Designed with the motif of an hourglass, the glass
dome gradually increases the concentration of CO2 inside it. This
gradually weakens the flame, until it goes out altogether. Fire-familiar
to humankind since primitive times-will ignite the “C” in the hearts of
modern day people who are chased by time. Reflect on various

thoughts while gazing at the dimming flame.
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Shelf

Considerate Shelves

Tomoki Nakano

You can slide and adjust the wooden boards of “Considerate Shelves.”
That means the shelves can strategically keep a good distance from
their surroundings. Both the shelves and the surroundings support
each other’s presence. This will bring everything into harmony even in

aroom that is full of all kinds of things, creating a new space.
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Message Bento

Indie Common Ground /
Fan Weijian, Ho Dustin Pak Lam,
Lee Yat Tin, Chong Stanley
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Bento box

Message Bento

Indie Common Ground /
Fan Weijian, Ho Dustin Pak Lam,
Lee Yat Tin, Chong Stanley

This project was inspired by how the Japanese prepare their bento
boxes, as sometimes they would compose messages with different
types of food. Bento box is far more than a container that stores food,
it also contained all the effort and hard work from the one who
prepared it. We would like to elevate this interesting form of commu-
nication and merges into our design by adding a silicone writing pad
on the lid. We encourage the users to write messages and communi-
cate in a heartwarming fashion, which allows the users to subtly share
their love, care and feeling with their loved ones, thus transforming

the bento box into a bridge that brings people closer together.
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It/was my fifth time serving as a judge, and the themes
have been getting more difficult each year, and the
level of the entrants has been rising, too. With
people’s sense of values shifting from the material to
the immaterial and the /meaning of design getting
broader, it’s definitely getting harder to come up with
the themes and judge the entries. This time around, we
decided to try an abstract theme, in the expectation
that it would make things less difficult and attract a
diverse range of ideas. As it turned out, it might’ve
actually made things more difficult for the entrants.
However, in a design competition, easy-to-understand
themes are nice, but it’s also important to tackle
things that’are profound and complex. All the judges
thought hard about the decisions, and | think we had a
good discussion.

The setting of the theme is a crucial element that
affects how the DESIGN AWARD will go, and this
year’s theme was especially experimental. Having the
kind of atmosphere that says “Let’s try it” is what’s so
good about the KOKUYO DESIGN AWARD. | believe it
really helped us take another step forward. Having
said that, the major challenges will still always be
about how we set the theme. Many submissions used
the shape of “©” just as it was, but we’d really wanted
them to go for a'deeper interpretation. If the reason
was that our guidance wasn’t enough, then we should
examine it thoroughly, and make sure we come up
with a theme that will spark interesting ideas and draw
out diverse possibilities next time around, too.

Competitions like the KOKUYO DESIGN AWARD
involve dreams. It’s an\opportunity for over 1,300
people from all over the/ world to put some idea out
there into the current times and society. It’s not a job
or duty—people enter it purely to test their design
skills. When their intentions and the insight of the
judges who try to discern them meet, a Grand Prix
winner is decided! The entrants and judges create a
story, and when it has taken form as a product,
something will'get to be communicated widely. This is
a much less’common occurrence with architectural
competitions, which are more realistic and involve
tough debates. Taking part in the judging for a
product design contest for the first time, | found it was
driven by the idea of creating the future together.
That was very fresh and appealing.
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As,a designer, I’m involved in a wide range of fields
pesides product development, so | was hoping to
evaluate the entries from a different standpoint from
KOKUYO’s when | took part in the judging. The social
significance and background of a product—the reasons
why we should make “that” product—have become
more important than simply being a good product or
doing product development with a focus on making
something that will/sell well. This means that entries
might equally come away with the Grand Prix or an
honorable mention, depending on how the judges
interpret the theme and the designs. In this sense, the
competition’tested the judges’ abilities, too. It was
good that’we were able to evaluate the entries on the
basis of diverse ways of thinking, but it’s possible we
missed some truly good ones in the Initial Judging. As
judges, we should work on understanding the true
nature of each individual submission.

Since there’d been a trend to setting the themes in the
past few years, it was a fresh challenge to move away
from that and present the theme as a symbol this time
around. In the Initial Judging, we saw a lot of
submissions that directly saw the “” of the theme as
a shape, and proposed things that were actually ©
-shaped. Of course, that approach could still be
interesting, but | wished they’d delved a little deeper
into the intentions/behind the theme. On the other
hand, many of the finalists presented ideas that
appealed to people’s emotions, rather than suggesting
a functional product. Although they still had issues to
overcome as designs, their backgrounds and stories
swayed me. It was really interesting to see once again
how the kinds of designs that make it to the Final
Judging vary depending on the theme.

By using the symbol¥©” for the theme, we tried a
new approach of leaving the interpretation up to each
entrant. In fact, the make-up of the entrants and their
design tendencies were different from past years, and
the evaluations varied depending on the judges’
interpretations. All in/all then, this AWARD was more
difficult than any before. At the same time, we were
joined by new judges, and | felt some new chemistry
among us in the/judging, as well. Extraordinary
circumstances meant we ended up streaming the final
presentations and judging online, but | believe that
had meaning because it meant we were able to convey
the entrants’ passion and the judges’ suggestive
comments to even more people. Through this AWARD,
| want'to continue to provide creators all over the
woyrld with an opportunity to take on a challenge, and
tarn the ideas and inspiration they offer us into
challenges for KOKUYO.
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The 17th KOKUYO DESIGN AWARD Showed Us
New Challenges and Visions

The Final Judging of KOKUYO DESIGN AWARD 2020 took place on March
14, 2020, and one Grand Prix winner and three Merit Award winners were
selected. We received 1,377 entries in total—771 from Japan and 606 from
abroad—and “Somewhere, Sometime” by OBAKE (Natsuki Tomoda and
Mai Miura) won the Grand Prix. The Final Judging and judges’ talk show
were streamed live online, and the Grand Prix entry was also chosen by
the viewers as the winner of the Audience Award.

2020 was full of “first times”

The KOKUYO DESIGN AWARD 2020 marked the competition’s 17th year,
and was full of trying new things. First of all, the theme was “0”— the
first time in the Award’s history that a symbol was chosen. We left how to
read and interpret it entirely up to the entrants, and anticipated seeing
freer use of imagination and bolder ideas than in previous years. In fact,
we received 88 more entries than last year, and saw a wider range of
entrants and designs. Just like last year, we were planning to hold the
Final Judging through the 10 finalists’ presentations at THINK OF THINGS
(KOKUYO’s shop/studio), and open the awards Ceremony and judges’
talk show to the public. However, owing to the spread of the new
coronavirus, we changed the plans at the last minute and had the finalists
take part in the judging by giving presentation movies and talking via
video conference, and also cancelled the opening of the talk show to the
public. Instead, we decided to stream the events live on YouTube. This
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was the first time the KOKUYO DESIGN AWARD had ever tried
broadcasting the whole of the program from the presentations to Q&A
sessions live online. Filming and streaming equipment was set up at the
venue, and an unusually tense atmosphere pervaded all as the judging
proceeded.

The judges watched the presentation movies prepared by each finalist,
then conducted a Q&A session with them via video conference. The
prototypes were placed on a table at the venue, and the judges evaluated
the designs carefully, picking them up and trying them out. This year,
Tsuyoshi Tane and Teruhiro Yanagihara joined the proceedings as new
judges, and offered their own unique perspectives and suggestions as an
architect and cross-genre designer. After the presentations, the
discussion to decide the winners floundered uncharacteristically. The
judging criteria were how the theme was interpreted, how finished the
design and idea were, and whether the design could be made into a
commercial product. Five-time judge for the award Ryosuke Uehara and
three-time judge Masashi Kawamura said frankly, “There are no entries
that stand out against all the criteria. We might not have a Grand Prix
winner this year.” The other judges also seemed undecided about whether
they should “choose a work that matched the theme, or one that was a
good design as a product.”

“Somewhere, Sometime” : the most well-balanced
Grand Prix winner

As a result of the vote, “Somewhere, Sometime” won the Grand Prix. The
pencils are made by reusing scrap wood from furniture and building
materials from schools and stores that have been demolished. Each one is
a unique “pencil with a past life.” The designers Natsuki Tomoda and Mai
Miura of Obake interpreted the theme “C” to mean “people’s minds,”
and saw a simple pencil as a “tool that stimulates people’s imagination.”
Their idea reexamined the experience of drawing by hand in the digital
age, and the relationship between stationery and people’s minds.

The design won the award because the concept had a social message
behind it, the story of drawing out the users’ imagination matched the
theme, and the warm feel of old wood originally used as building
materials and the pleasing writing experience “raised the value of
recycling.” Taking all this into account, the judges thought it was “the
most well-balanced of all the finalists.”

Merit Awards went to “0”
with a variety of interpretations

The Merit Award decisions that followed took several rounds of voting to
get finally settled, with the judges struggling to reach a consensus. “Music
Box Tape Cutter” by Shouta Toriyama and Shun Yanagisawa is a tape
cutter that has been embellished with elements of a music box. It is a
piece of stationery that is like a musical instrument. Interpreting the
theme “0” to mean “senses,” the designers proposed a product that used
the sense of hearing, based on the experience of using the sound of
pulling tape to cut it to equal lengths. While creating several models, the
designers “pursued the color and shape that would make the design look
more like a musical instrument,” and finally settled on a gold model that
brought to mind a brass instrument. However, in their advice after trying
out all the designs, the judges said, “The earlier, simpler models’ surprise
of not knowing where the sound is coming from was more interesting”
(Uehara), “It’s a music box, so the notes should sound more like a
melody” (Kawamura), and “You should develop your ideas further
without insisting on sticking with the current shape—think about what
kinds of sounds and melodies would make working with tape more fun”
(Tane)
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“Dearhearts” by Yohei Yamakawa is a brooch-shaped device that
continues to send the child’s current location and SOS messages. The idea
proposes a product that connects the hearts of adults, who want to be
looking out for their children’s safety all the time, and children, who feel
like they are being monitored. When the designer explained that “tens of
thousands of people go missing in Japan and about a thousand of those
are children,” Yoshie Watanabe, who was “shocked to hear that,” said, “I
thought it deserved recognition for its story of an ordinary-looking
brooch that might save children.” Yanagihara also rooted for it: “The
designer’s sense of mission and passion also made an impression. It
would carry a strong message if stationery manufacturer KOKUYO made a
product like this aimed at safety and security.”

The third Merit Award winner, “FROM TREE TO FOREST” by Tuncay Ince,
was an entry from Turkey. “Trees” made of a pencil and sticky notes.
Collected together, they stand on their own, forming a “forest.” The
“forest” gets destroyed as you use the pencils and sticky notes. In this
way, the product spreads a powerful message about how human
consumption of resources destroys nature. While the product had a visual
impact, there was a dilemma in that “the act of making it would itself
involve destroying nature” (Kawamura). The judges again discussed
varying opinions from the viewpoints of how well the design matched the
theme, how beautiful it was, and whether it could be made into a
commercial product. One of the judges was of the opinion that “its cute
appearance as a product and sense of presence was the most outstanding
among the finalists” (Uehara), and this together with the unique features
and the power the product had—such as the interesting way the sticky
notes fit together to keep the pencils standing, and the way it makes you
feel the destruction of forests as you use it—earned the entry a Merit
Award.

Entries that were non-winners but impressive

There were also some entries that missed an award but had certain judges
hooked right up to the end. In the same way as the interpretation of the
theme “0” had been left up to the entrants, each of the judges
understood “” differently, too. For example, Kawamura rooted for
“Problem-Fighting Sticky Notes” by Kazuya Ishikawa: “It’s attractive as a
product, and the production process and commercialization are highly
feasible.”

Meanwhile, Yanagihara backed “Message Bento” by Hong Kong designers
Indie Common Ground. Praising the entry, he said, “It shows aspects of
today’s social background, such as the issue of fewer children and less
communication between parents and children, and the idea is well
perfected.” He went on to say, “I was pleased that a group of male
designers from Hong Kong proposed the design based on understanding
the background of Japanese culture.”
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The theme “C0” was difficult, but highlighted diversity

After the judging, the six judges looked back on the KOKUYO DESIGN
AWARD 2020 in a talk show hosted by Ryuko Kida, Brand Director of the
ELLE DECOR magazine. They talked in particular about “)”—this year’s
challenging theme. With the focus of people’s sense of values shifting
from the material to the immaterial, the competition’s themes in recent
years have tended toward guiding the submissions’ concepts and
suggestions accordingly. In view of this, we adopted a symbol as the
theme, and expected to see the power products, ideas, and imagination
itself have to break through the challenge.

We also received many submissions that seemed to have used the shape
of the “©” symbol directly, and experienced the difficulty of having set a
theme that could be interpreted in many ways. On the other hand,
compared to previous years, more of the entries chosen as finalists were
ones that seriously addressed social issues—the question of why we
should make “that” product. This result brought with it a strong sense of
the times. The judges also agree that “while it was difficult, it was a good
challenge.” There was good feedback: “Easy-to-understand themes are
nice, but it’s also important to tackle things that are profound and
complex. All the judges thought hard about the decisions, and | think we
had a good discussion,” said Uehara. Kawamura commented, “This year’s
theme was especially experimental, but having the kind of atmosphere for
trying it is what’s good about this award. | believe it helped us take a step
further.” Tane said, “Product design competitions are driven by the idea
of creating the future together. It was very fresh, and fun.” On the other
hand, expressing a different opinion, one of them (Yanagihara) said that
as judges they “should work on understanding the true nature of each
individual submission” all the more because the interpretations and
evaluations are so diverse.

At the end of the event, KOKUYO President Kuroda concluded the award
with these words: “It was a difficult award for both entrants and judges,
but it helped us realize anew that we live in a world of diverse needs. |
believe it was a meaningful design award that was different from any
before. We tried online streaming for the first time, and were able to
deliver the designers’ presentations and judges’ comments to more
people. This was also very significant.

KOKUYO doesn’t hold this award because it wants to make a product that
will sell, or to do something that will make a profit right away. Rather, our
true aim is to provide creators all over the world with an opportunity to
take on a challenge, and offer the world new value. As a high-quality
design competition, we would like to work on coming up with new themes
and running the event in a way that means as many people as possible will
participate in it. Another unique thing about the award is that the winners
get a commercial debut. We will continue to work on it actively with the
members at KOKUYO.”

A= 74V DHAFTTHET L= a—DBER—-JICTI/ERTEET,
You can access the video page of the talk show by holding it over the camera of your smartphone.
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FROM CoNTesT To MARKET
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Nameless Paints Rubber Band "Wagomu"

2012 Grand Prix / 2015 Release 2013 Merit Award / 2015 Release
(End of sales)
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Highlighter "Beetle Tip"
2007 Merit Award / 2008 Release

2011 Grand Prix / 2014 Release
(End of sales)

AOER B LS
Bubble Liner A String of Beautiful Days...

2015 Merit Award / 2017 Release

2015 Merit Award / 2017 Release

ALEDOER Y HLTF—T
True Measure Manga Packing Tape
2014 Merit Award / 2017 Release 2016 Merit Award / 2017 Release

A ATFYA VYT T—Fid, 2002 FORLZ— FEHPD D" 21— —HAD
HDIKY OHE” 2BIF ZEEROBRLICEENICRY HATVWET,
ERAVETFERBICLEA S, EANLHGEEPEFHAEE IOV
TEHEOALEREZERAY S, BRILEZEET I LHRRBTY, BF
ICERtEIN-0IF 19 R, BADEFBICHLWR =Y —%24HHT,
AZ— I BEROBLICTERLES WL,

BRI TATLOZEBN :
https://www.kokuyo.co.jp/award/archive/goods/

~
Paper Wrap Note
2011 Special Award / 2018 Release
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BERTEC/—F
Notebook for Black and White Writing
2018 Merit Award / 2020 Release

—nN=5y7/—=}

Since it began in 2002, the KOKUYO DESIGN AWARD has encouraged
designers to create products from the viewpoint of users, and we take an
active role in developing our winning designs into commercial products.
We meet with the winning designers time after time to discuss
marketability and technological challenges in great detail, sticking to
their original concept as possible. Thus far, nineteen of our winning
designs have been developed into commercial products. Keep your eyes
open for our unique products—they have a way of starting new stories in
the lives of their users.

Here are some of our winners that have become commercial products:
https://www.kokuyo.com/en/award/archive/goods/

ARTWoRKS

kokeuXe DES | GN AWARD ZoZo

TReME W2

RRE—
Poster

Y—7Lv b
Leaflet

g7V rA74—
Grand Prix Trophy

E3 20N
Certificate of recognition

HE

HOKUYD DESIGN AWARD 2020 —
kokuNe BES 1GN AwARD Zozoe
THmE &
e R
Organizer KOKUYO
Sponsor AXIS
Creative Director Masashi Kawamura (Whatever)
Art Director Kohei Negishi (S2 Factory)
Typeface Designer lan Lynam
Designer Shun Endo / Yumiko Takemoto / Ayano Kokubun (KOKUYO)
Aya Kuroki (S2 Factory)
Photographer momoko japan
Copywriter Junpei Watanabe (WATANABE JUNPEI SHA)
Producer Go Hoshi / Yuko Sato (KOKUYO)

Sachie Aihara (Whatever)
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